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MESSAGE FROM THE CHAIR OF UNICEF UK

In 2018, children faced unprecedented dangers from war and disaster, disease
and malnutrition. Globally, almost one in four children is now affected by war
and disaster. Political and economic uncertainty, as well as a changing climate,
are also having profound effects on children’s lives. In response, thanks to the
wonderful generosity of our supporters, Unicef UK raised £99.4 million for
children in danger around the world.

Our supporters responded with incredible generosity for children affected by war or
disaster. Unicef UK committed £9 million to help provide life-saving food, clean
water, vaccines, education and protection for millions of children in emergencies.
We supported humanitarian aid for children in more than 25 countries, including
Syria, the Democratic Republic of the Congo, and Yemen.

On 10 June, Soccer Aid for Unicef raised more money and featured bigger names
in football and showbiz than ever. In total, it raised £6.7 million for children,
including Aid Match as the UK government generously matched every pound
donated to help us reach twice as many children.

On 20 November, Unicef UK marked World Children’s Day and the anniversary of
the adoption of the UN Convention on the Rights of the Child with a series of
events on empowering children and ensuring children’s voices are heard. The
events brought together Unicef Ambassadors David Beckham, Emma Bunton and
Unicef's Champion for Children Paddington Bear™ among others.

With more children uprooted from their homes than ever before, we continued our
campaign to reunite unaccompanied refugee children with family in the UK. More
than 85,000 people have now supported the campaign. We also launched a new
campaign to address the dangers of air pollution on child health in the UK. One in
three children in the UK is growing up in areas with unsafe levels of air pollution.
More than 1,000 schools and youth groups have so far participated.

In the UK, our programmes for children continue to flourish. The Baby Friendly
Initiative has revolutionised health care for mums and babies in the UK. Today, we
work in 91% of maternity units and 89% of health visiting services across the UK,
each year supporting nearly 700,000 new babies as they enter the world.

The Unicef UK Rights Respecting Schools Award works with schools in the UK to
create safe and inspiring places for children to learn. More than 1.75 million
children in the UK now attend schools that are becoming Rights Respecting — with
schools reporting reductions in bullying and improvements in child confidence and
esteem. Our Child Friendly Cities and Communities programmme means more than
250,000 children now live in a community that has committed to embed children’s
rights in local decisions, services and spaces. We also continued our work to
ensure best safeguarding practices are followed in every interaction between
Unicef UK and children.

Thank you to the staff and trustees for your outstanding work and tireless
dedication to building a world fit for every child.

Douglas Alexander, Chair of Unicef UK
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STRATEGIC REPORT

This section of the Trustees’ Annual Report provides the information required
by the Companies Act 2006 (Strategic Report and Directors’ Report)
Regulations 2014.

APPROACH AND AIMS

Unicef (the United Nations Children’s Fund) is the world's leading organisation for
children. Unicef helps to provide children with clean water, life-saving food and
vaccines, as well as education and protection from violence and exploitation.
Unicef has done more to influence laws, policies and customs to protect children
than any other humanitarian organisation.

Unicef works with families, local communities, partners and governments in more
than 190 countries to help every child realise their full potential. In everything we
do, the most disadvantaged children and the countries in greatest need have
priority.

Unicef UK is a registered charity that raises funds for Unicef's emergency and
development work around the world and advocates for lasting change for children
worldwide. This includes, for example, working to change government policies and
practices that are harmful to child rights in the UK and internationally. Unicef UK is
one of 34 Unicef national organisations based in industrialised countries.

VISION

Our vision is a world fit for every child.

MISSION

We are here for every child, particularly the most vulnerable. All over the world,
including here in the UK, we uphold the UN Convention on the Rights of the
Child and work with partners and supporters to:

1. Unlock resources for programmes for children

2. Advocate for and create change for children

3. Promote children’s voices

SUMMARY OUTCOMES IN 2018

1. RESOURCES TO CREATE A WORLD FIT FOR EVERY CHILD
In 2018, Unicef UK raised a total of £99.4 million to help create a world fit for
every child.

This total sum was achieved through the generous support of our many individual

supporters and partners, of particular note:

m 90,000 new regular givers joined Unicef UK in 2018, with regular giving now
generating £34.9 million for our work.

B Philanthropic gifts and charitable trusts and foundations generated £18.3 million

B Corporate partnerships raised £13.7 million

W Gifts left to Unicef UK in wills provided £7.3 million

W Soccer Aid for Unicef raised £6.7 million, including Aid Match

B Fundraising initiatives and regional fundraising generated £2.0 million

B Special events raised £3.3 million in the financial year
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2. CREATING CHANGE FOR CHILDREN
In 2018, we ran two major advocacy campaigns to deliver change for children
around the world, including here in the UK.

One in three children in the UK are growing up in areas with unsafe levels of air
pollution. We launched a Toxic Air campaign to tackle the impact of toxic air on
children’s health (see page 23). This was our first public advocacy campaign on
issues affecting children’s health in the UK. More than 23,500 people signed our
petition in 2018 and more than 1,000 schools and youth groups across the UK have
participated in the campaign.

We also continued our Family Reunion campaign for the Home Office to amend its
rules on family reunion to enable refugee and asylum-seeking children to reunite
with a wider range of family members (see page 18). More than 85,000 people
have now supported this specific campaign.

3. PROMOTING CHILDREN'S VOICES
On 20 November, we launched a series of events to mark World Children’s Day

and the anniversary of the adoption of the UN Convention on the Rights of
the Child.

The events, featuring Unicef Ambassadors David Beckham, Emma Bunton and
Unicef's Champion for Children Paddington Bear™ among others, focused on
empowering children and ensuring children’s voices are heard (see page b).
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ACTIVITIES & ACHIEVEMENTS IN 2018

1. SOCCER AID FOR UNICEF 2018

On 10 June, Soccer Aid for Unicef 2018 was a game like no other — raising more
money and featuring bigger names in football and showbiz than ever. In total, it
raised £6.7 million for children around the world, including Aid Match as the UK
government generously matched every pound donated by the public to help us
reach twice as many children.

The show, broadcast live on primetime ITV, had a huge peak audience of 6.2 million
people. It included six cause led-films about Unicef's work made by Unicef UK
Ambassadors Nicole Scherzinger, Michael Sheen and Keeley Hawes, as well as
films made by supporters David Harewood, Olly Murs and Dermot O'Leary. There
were also Soccer Aid for Unicef ITV specials including 7he Chase and a Loose
Women, Loose Men special.

The match was played in front of a sell-out crowd of nearly 72,000 people at Old
Trafford. Before the game, viewers were treated to a performance from Unicef UK
Ambassador Jessie Ware. Disney /ncredibles characters appeared on the pitch to
entertain the family audience. The match finished England 3-3 World Xl at the end
of normal time. England won the penalty shootout 4-3, with the winning penalty
scored by Blake Harrison from 7The Inbetweeners.

The event attracted mass social media following, including posts by Usain Bolt
(5.1Tm Twitter, 8.9m Instagram, 18.4m Facebook), Olly Murs (7.6m Twitter), Gordon
Ramsay (6.9m Twitter), Michael Owen (3.6m Twitter), and John Bishop (3.6m
Twitter). We saw audience growth of 89% on the Soccer Aid Instagram channel
and 258,000 mentions on Twitter by 188,000 users, with an estimated reach of
more than 810 million.

Our integrated communications campaign, including the launch moment revealing
sprinter Usain Bolt as captain of the World XI team and the return of Eric Cantona
to Old Trafford, won the PRCA Award for in-house campaign of the year and
increased brand awareness to 63%. The campaign reached more than 58% of
adults in the UK.

We will build on this success at Soccer Aid for Unicef 2019, to be held in June at
Chelsea’s Stamford Bridge ground. Since 2006, Soccer Aid for Unicef, the
brainchild of Unicef UK Ambassador Robbie Williams, has raised over £30 million,
providing life-saving food, vaccines, education, clean water and protection from
violence for millions of children around the world.

Soccer Aid Playground Challenge

In 2018 we launched the first Soccer Aid for Unicef Playground Challenge in UK
schools — encouraging schoolchildren to design an obstacle course to take on
together, while raising money to help children in danger around the world — a
fundraising activity led by children, in aid of children. We provided teaching and
fundraising resources to help schools bring Soccer Aid for Unicef to life in the
playground and the classroom. Football stars such as Harry McGuire, Yaya Touré
and Toni Duggan took part in the challenge at schools.
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Pupils and teachers loved the Playground Challenge. A total of 1,900 schools
registered to take part, reaching around 760,000 pupils. Playground Challenge
raised £65,000 for children in danger around the world.

Parliamentary Soccer Aid

We organised the first ever Parliamentary Soccer Aid with 13 MPs playing against
lobby journalists in a football match to raise the profile of Soccer Aid for Unicef in
Parliament and build influential relationships with Parliamentarians.

We worked with DFID and the Prime Minister’s team to deliver an influential
reception in the gardens of No.10 Downing Street, securing a public commitment
on the value of UK aid and to continue to spend 0.7% of gross national income on
international aid. In addition, we delivered a successful MP trip to Djibouti to
highlight the work that Soccer Aid for Unicef has made possible.

Two schools were engaged in our inaugural Parliamentary Soccer Aid in 2018.
Students from Fairley House School in London attended the tournament to support
the players, after which three classes took part in child-rights workshops that we
ran at the school. Students from Admiral Lord Nelson in Portsmouth attended the
reception at No.10 and talked to invited guests about their experiences of Unicef
UK’s Rights Respecting School programme, the importance of learning about
children’s rights, and the work they had done through Playground Challenge to
learn about UK Aid.

Children’s Champions supported Soccer Aid for Unicef 2018 in a number of ways,
including supporting fundraising collections in Manchester before and during the
Soccer Aid match, encouraging schools to register to take part in the Playground
Challenge and by volunteering to support the Parliamentary Soccer Aid tournament
and reception. Twelve Children’s Champions ran interactive stalls at No.10 and two
Champions met the Prime Minister and the Secretary of State for International
Development to talk about their role in championing children’s rights in their
community.

2. WORLD CHILDREN'S DAY

On 20 November, Unicef UK launched a series of events on empowering
children and ensuring children’s voices are heard to mark World Children’s Day
and the anniversary of the adoption of the UN Convention on the Rights of the
Child.

#childrentakeover
How different would our world be if we truly listened to children? This World
Children’s Day, we gave a glimpse of what might happen.

Our media survey asked 1,000 children what they would do if they took over the
decision making from their parents for the day. The survey created an upbeat story
for web and social media, broadcasters and newspapers on World Children’s Day.
The research was broken down by regions, allowing for bespoke regional media.
Simon Cowell’s son Eric Cowell took part in #childrentakeover, and Unicef UK
Ambassador Emma Bunton discussed World Children’s Day live on Heart FM.
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We also made a film where children gave life advice to adults. Children provided
insight on everything from fashion to marriage proposals. We worked with
Facebook to cut the content to work hardest on the platform and co-ordinated
support for the campaign across media platforms and from ambassadors. The
Facebook brand lift study reached over 12 million people and revealed that the
campaign achieved cut through — as we saw a 4.4% increase in people taking
action after seeing the World Children’s Day content.

#GoBlue

Around the world, people were also encouraged to #GoBlue to mark World
Children’s Day. Cardiff heeded the call to #GoBlue and lit up its iconic City Hall,
while inside children and young people launched the council’s Child Friendly Cities
and Communities strategy. In Aberdeen, schoolchildren took over the council
chamber for the day, leading discussions on decision-making with councillors and
the police.

Unicef Goodwill Ambassador David Beckham posted a carousel of photographs,
including a screenshot from the Unicef #GoBlue film, an image from his visit to
Indonesia to meet children his 7 Fund is supporting, and a photo from his visit to a
Unicef UK Rights Respecting School on World Children’s Day in 2017. David also
welcomed Millie Bobby Brown, star of Stranger Things, as Unicef's newest
Goodwill Ambassador. The social posts engaged more than 700,000 people on
Instagram and over 5,000 on Facebook.

Paddington Bear™, Unicef UK's official champion for children, joined in and
turned his trademark hat blue for the occasion. His kind actions brought nearly
50,000 views and just under 1,000 shares or retweets on Paddington’s social
media channels.



CHILDREN IN
EMERGENCIES

Almost one in four children in
our world is affected by war or
disaster. Emergencies threaten
children’s lives and development
more today than ever.

Unicef UK committed £9 million
to help the millions of children
caught in emergencies in 2018.
We supported humanitarian
relief work in more than

25 countries.

peIEM/J201UN ©




The United Kingdom Committee for Unicef
Trustees’ Annual Report and Consolidated Financial Statements
For the year ended 31 December 2018

1. CHILDREN IN EMERGENCIES

2018 laid out the rising trend of the effects of war and disaster on children only
too clearly. Multiple natural hazards had disaster-level impacts on children, and
ongoing, high-profile emergencies increased in complexity and need.

Established 70 years ago to provide emergency aid for children affected by World
War 2, Unicef remains a leader in providing life-saving assistance and protection
for children in danger from war or disaster around the globe. With a permanent
presence in more than 190 countries, Unicef is poised to respond rapidly wherever
and whenever an emergency happens.

During an emergency, Unicef delivers life-saving help for children in health and
nutrition, water and sanitation, education and child protection. During and after
emergencies, Unicef works to promote long-term rehabilitation and recovery. Our
humanitarian emergency work seeks to build resilience and reduce vulnerability by
supporting local systems and structures.

Children and emergencies in 2018
Almost one in four children globally is affected by war or disaster. Emergencies
threaten children’s survival and development more today than ever.

Whether it was the relentless conflicts and displacement crises in Nigeria,
Myanmar/Bangladesh, South Sudan, Syria or Yemen, or climate-related disasters
such as drought across sub-Saharan Africa, or geophysical events in South East
Asia, humanitarian emergencies continued to threaten millions of children’s lives.

Complex and protracted emergencies aggravate the risks that children face and
exacerbate their needs; and sudden disasters can undermine years of progress for
children overnight. No matter where or what, thanks to our supporters, Unicef was
there to protect children in danger.

Unicef UK committed £9 million to help the millions of children caught in
emergencies in 2018. We supported humanitarian relief work in more than
25 countries.

Winter appeal

In 2018, Unicef UK launched a winter appeal for children affected by three of the
world’s most brutal and long-running conflicts — in Yemen, Syria and the
Democratic Republic of Congo. These deadly conflicts have brought shocking new
levels of violence, displacement and disruption to children’s lives. The winter appeal
raised more than £4.8 million for children in these three countries.

SYRIA, CONFLICT

Another terrible year for Syrian children, 2018 saw more than 8 million children
deprived of food, medical care and education. Of the estimated 8.4 million
children living in Syria, 5.3 million required humanitarian assistance. Of these,
more than 1.2 million children were living in hard-to-reach or besieged areas,
with little or no humanitarian access. More than 2.5 million Syrian children have
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been forced to flee and are living in precarious conditions in surrounding
countries.

Unicef is one of the few agencies working inside Syria, as well as helping to provide
urgently needed aid and services for refugee families in Jordan, Lebanon, Iraq,
Turkey and Egypt. As this conflict continues, Unicef will ensure to continue to
support Syrian children wherever they are in need.

UK SUPPORT FOR SYRIA'S CHILDREN
In 2018, Unicef UK raised £3.0 million for the children of Syria. Our television
appeals featuring Unicef UK Ambassador Michael Sheen and supporter Olivia

Colman were a key part of the fundraising campaign, raising more than
£375,000.

Muzoon, seven years of conflict

Unicef Goodwill Ambassador Muzoon Almellehan filmed a reflective piece on the
seven-year anniversary. Muzoon also wrote on the rise of teenage activism for The
Observer magazine and spoke at the Girls in Emergencies parliamentary event and
The Global Citizen concert.

Levison Wood, Arabian Journey

Broadcaster and author Levison Wood visited Za'atari refugee camp in Jordan as
part of his documentary series Arabian Journey. Levison's film reflected on the
seven-year anniversary of the conflict and content was repurposed for our winter
campaign. He shared his experiences at Za'atari with his 56,000 Twitter followers.

NEXTGen London

NEXTGen is a community that incubates creative and unique ideas to fundraise,
advocate, educate their community and provide skills and consulting in support of
Unicef's work in Syria and the region.

NEXTGen's fourth Annual Event, held on 2 February at the Royal Horticultural Halls,
London, raised £175,000 for Syria’s children.

Cook for Syria / Bake for Syria

#CookForSyria was launched in 2016 by Serena Guen of NEXTGen London and
food Instagrammer Clerkenwell Boy. The #CookForSyria cookbook has sold nearly
32,000 copies, raising money and awareness for Unicef's work for the children of
Syria.

In June, the campaign released a second cookbook #BakeForSyria, which has so
far sold more than 8,500 copies. #BakeForSyria featured baking recipes from top
bakers and chefs including Jamie Oliver, Dominique Ansel and Lily Vanilli.

#BakeForSyria and #CookForSyria also raised £20,000 through volunteer-led pop-
up fundraising events, such as Lily Vanilli's #BakeForSyria chari-tea event at The
Ned and Belazu's #CookForSyria dinner.

In 2018 we also activated the #CookForSyria supper club campaign, creating a
special guide to help supporters host a fundraising supper club.
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UNICEF'S WORK FOR SYRIA'S CHILDREN

Unicef was working for the children of Syria before the conflict started and we have
continued to be there for them throughout the past seven years. In 2018, Unicef
reached nearly 3 million people with clean, safe water within Syria and helped over
2.6 million children and women in Syria to have health consultations. Unicef
continues to support Syrian children to build a future, reaching more than 3 million
children with education services over the course of 2018 — 1.8 million children in
Syria and 1.2 million children in surrounding countries. Through the consistent and
dedicated work of our staff, Unicef is supporting Syrian children, inside Syria and in
neighbouring countries, to stay safe, keep learning and have the chance to play and
recover from traumatic experiences.

DEMOCRATIC REPUBLIC OF CONGO, CONFLICT AND EBOLA

We saw a devastating surge in violent conflict in the Kasai and Eastern regions
of the Democratic Republic of the Congo (DRC). Grave violations of children's
rights, including forced recruitment, killing, maiming and sexual violence, are
key features of the conflict. More than 1.7 million people were forced from their
homes, including over 1.4 million people in the Kasai region alone. At 4.1 million,
the number of internally displaced persons is the highest in Africa.

Around 7.8 million children lacked access to clean water and sanitation facilities
and an estimated 2.2 million children suffered from severe malnutrition. In addition,
the DRC faced frequent and deadly outbreaks of measles and malaria, one of the
worst cholera epidemics of the decade and a new and severe Ebola outbreak.

UK SUPPORT FOR THE CHILDREN OF DRC
In 2018 generous donations from supporters enabled Unicef UK to raise
£1.6 million for the children of DRC.

Against the tide of a general lack of media interest on the emergency in DRC, we
secured extensive coverage of the crisis, including prime TV news packages (on ITV
and Channel 4 and two double-page features in The Sunday Mirror.

UNICEF'S WORK FOR THE CHILDREN OF DRC

In 2018 Unicef provided water, sanitation and hygiene services for more than
825,000 people in DRC. In response to the Ebola outbreak, Unicef also provided
emergency water and sanitation packages for nearly 2.4 million people in the most-
at-risk areas. Medicines were provided to treat over 25,000 people with cholera.

Unicef's child nutrition work provided care for more than 220,000 severely
malnourished children, with a cure rate of nearly 87 per cent. More than 710,000
children were vaccinated against measles. In addition, Unicef helped establish safe
spaces for socialization, play and learning for over 245,000 children and found
alternative care arrangements for more than 5,000 unaccompanied and

separated children.
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YEMEN, CONFLICT

Children in Yemen remained trapped in one of the world's most complex and
destructive humanitarian crises. In 2018, they experienced increasing levels of
violence, rising food insecurity and a deterioration in basic services. Nearly
400,000 children in Yemen were severely malnourished, with 8 out of every 10
children requiring emergency aid — a total of 11.3 million children in danger.

Fighting intensified around the port of Hudaydah in the latter part of 2018 — where
up to 80 per cent of Yemen’s humanitarian supplies, fuel and commercial goods are
delivered. The toll in lives would be catastrophic if the port is damaged, destroyed
or blocked, and while the worst-case scenario was averted, initial peace talks in
December had yet to offer meaningful solutions.

UK SUPPORT FOR YEMEN'S CHILDREN

In 2018, Unicef UK raised more than £2.3 million for the children of Yemen.
Television appeals from Unicef UK Ambassadors James Nesbitt and Michael
Sheen, as well as supporters Olivia Colman and David Harewood raised more
than £730,000 for Yemen's children. Eddie Izzard, who was born in Yemen,
published a first-person opinion piece in The Mirror online.

UNICEF'S WORK FOR YEMEN'S CHILDREN

In 2018, Unicef responded to a cholera outbreak with an integrated package of
health, water and sanitation and communication services. Unicef's work enabled
some 4.9 million people to access safe drinking water and over 1 million children
under b years to receive primary health care. In addition, more than 225,000
severely malnourished children received life-saving treatment. Unicef's child
protection programmes reached more than 625,000 children with psychosocial
support in child-friendly spaces and over 150,000 children accessed education
services in safe learning spaces.

EAST AFRICA, CONFLICT AND DISPLACEMENT

In 2018, Uganda was hosting more than 1 million refugees from neighbouring
South Sudan, as well as hundreds of thousands from other countries in the East
Africa region, where children face a deadly combination of conflict, violence and
chronic poverty.

In Uganda, basic services in refugee-hosting areas are overstretched,
compromising the quality of services for both refugees and host communities.
Sanitation, nutrition and disease prevention are the main areas of concern.

Four years into the conflict in South Sudan, more than half of the nation’s children
are affected. Children face famine, disease, recruitment into armed forces and lack
of access to school. Their vulnerability is compounded by worsening economic
conditions and limited access to food and fuel. Nearly 4 million people are
displaced, including 2 million people seeking refuge in neighbouring countries such
as Uganda.

In Somalia, as the humanitarian situation continued to deteriorate because of the

ongoing impact of drought and conflict, flash floods put the safety and resilience of
hundreds of thousands of children under further stress.

11
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UK SUPPORT FOR THE CHILDREN OF EAST AFRICA
In 2018 generous donations from UK supporters enabled Unicef UK to raise
£1.1 million for children in Uganda, South Sudan and Somalia.

UNICEF'S WORK FOR THE CHILDREN OF EAST AFRICA

In Uganda, Unicef supported integrated refugee/host community planning for
education, health and nutrition and strengthened the coordination of basic services,
benefiting hundreds of thousands of children in the areas of water, sanitation and
hygiene, health, nutrition, education and child protection.

In South Sudan, Unicef delivered assistance to 2.4 million people, including
1.8 million children, with priority areas of disease prevention, nutrition, education
and protection.

In the flood affected areas of Somalia, Unicef provided sustained emergency
assistance, as well expanding work in cholera prevention. Elsewhere, Unicef
enabled hundreds of thousands of women and children to gain access to life-saving
emergency health services; over 4.4 million children were vaccinated against
measles; and tens of thousands more accessed education and psychosocial
support, including targeted care for survivors of gender-based violence.

MYANMAR AND BANGLADESH, ROHINGYA CRISIS

In October 2017, sudden attacks on Rohingya villages in Myanmar led to an
exodus of more than 730,000 Rohingya refugees into Bangladesh over a short
few months - including 400,000 children. Child refugees arrived into rapidly
growing camps that lacked clean water and nutrition, and with very limited
education and child protection services.

Unicef worked throughout 2018 to expand the response for children, working with
partners to ensure access to services and prevent outbreaks of disease, including
successfully averting a cholera outbreak. Important preventative steps were taken
ahead of the cyclone season to reduce the impact of possible flooding, landslides
and further displacement.

UK SUPPORT FOR ROHINGYA CHILDREN

In 2018 generous donations from UK supporters enabled Unicef UK to spend
£560,000 for Rohingya children. Unicef UK Ambassador Ewan McGregor's
television appeal continued to provide vital support.

Unicef UK Ambassador Michael Sheen wrote an opinion piece for The Guardian
after meeting Rohingya child refugees at Cox’'s Bazar, Bangladesh.

Our media team secured coverage of the Rohingya crisis and a live interview on
Channel 4 News. In August, they accompanied a BBC crew to Bangladesh to cover
the one-year anniversary of the Rohingya crisis. The team collected and pitched
case studies, interviews and the new Child Alert to UK media, all of which focused
on displaced Rohingya children living in Bangladesh.

12
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UNICEF'S WORK FOR ROHINGYA CHILDREN
Unicef has helped to provide clean water, life-saving food, health care and
education for Rohingya children and host communities in Cox's Bazar, Bangladesh.

In 2018, Unicef supported the establishment of more than 1,300 learning centres,
providing education opportunities for more than 70 per cent of targeted school-
aged children. Furthermore, Unicef worked to ensure better access to social
services and a safer environment for children, adolescents and young women,
providing more than 150,000 children with psychosocial support services and over
40,000 people with gender-based violence services. Unicef also helped to avert a
potentially major cholera epidemic, through water and sanitation activities and a
cholera vaccination campaign that reached nearly 330,000 people.

INDONESIA, EARTHQUAKE AND TSUNAMI

On 5 August, a magnitude 7.0 earthquake shook the Indonesian island of
Lombok. On 28 September, a 7.4 magnitude earthquake off the coast of
Indonesia shook the island of Sulawesi and caused a tsunami, killing more than
2,100 people and separating around 5,000 children from their families.

Around 1.9 million people were in critical need of assistance, including 665,000
children whose access to protection, education and health systems was cut off in a
matter of minutes. On 23 December, a further tsunami hit Indonesia’s Sunda Strait,
killing and injuring hundreds of people.

UK SUPPORT FOR INDONESIA’S CHILDREN

Supporters including Manchester United and The Constance Travis Charitable Trust
gave generously to Unicef UK's emergency appeal. Unicef UK Ambassadors and
supporters Eddie Izzard, Andy Murray, Keeley Hawes, Cel Spellman and Simon
Reeve called on their social media followers to support children. Reacting quickly to
the tsunami in December, the media team secured more than 60 pieces of
coverage in the immediate aftermath. In total, our UK supporters gave more than
£540,000 to provide vital humanitarian assistance for the children of Indonesia. We
are immensely grateful to everyone who helped.

UNICEF'S SUPPORT FOR INDONESIA’S CHILDREN

Unicef provided immediate support for the Indonesian government’s response to
the multiple disasters. Technical specialists in child survival, education and health
were deployed to aid government first responders. Unicef also provided technical
support and supplies to help more than 174,000 people gain access to safe drinking
water, vaccinate more than 1.4 million children against measles and rubella, and
provide advice on infant feeding to 21,400 women. Unicef also helped to train more
than 130 people to support infant feeding in emergencies. In addition, 9,000
hygiene kits were distributed to local partners, 22,000 children received
psychosocial support at child friendly spaces and more than 100,000 children
resumed their education at temporary learning spaces.

Unicef supported a government response to the December emergency, providing

non-food items as well as nutrition and child protection advice for the authorities.
However, this was not part of the Indonesia appeal for 2018.
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CHILDREN'S EMERGENCY FUND

Our Children’s Emergency Fund is vital for vulnerable children caught up in
‘silent’ emergencies: under-reported or often completely ignored humanitarian
crises around the world. It allows Unicef UK to support a timely and efficient
response for children in such emergencies that do not attract much media
attention and where a public appeal for funds may not be appropriate or
possible.

In 2018 we raised £4.4 million for the Children’s Emergency Fund from generous
individuals, companies and charitable foundations.

This money supported vital work for children affected by violence and disaster in
countries including Afghanistan, Guatemala and Burundi. We supported disaster
preparedness, disaster risk reduction and climate change adaptation activities for
children in the Pacific and Latin America, and also supported emergency responses
in chronic and complex crises such as the Central African Republic and Cameroon.

The Halloween Ball

On 30 October, Unicef UK held our sixth annual Halloween Ball, at Banqueting
House, London. The event raised more than £477,000 for Unicef's life-saving work
for children in emergencies. There were exclusive performances from Neneh Cherry
and Rita Ora, as well as a Q&A with Unicef UK Ambassador Chris Hoy.

Special guests included Unicef UK Ambassador Martin Bell, as well as supporters
Cel Spellman, Emma Willis and Ade Adepitan. Emma Willis tweeted the official
event photography to 1.5 million Twitter followers and 1.2 million Instagram
followers. Unicef UK Ambassadors and supporters Olivia Colman, David Walliams,
Dermot O’Leary and Chris Hoy provided auction prizes.

Education in emergencies

This summer, easyJet began supporting education for children in emergencies.
Unicef Goodwill Ambassador Muzoon Almellehan supported the campaign with an
exclusive Q&A in the Traveller inflight magazine and a thank you film for crew. More
than £1.2 million was raised for children in the three-month campaign.

Blue Vinyl

The Unicef Blue Vinyl campaign saw the release of limited-edition blue vinyls of 17
great albums to raise money for Unicef’s work for children affected by war or
disaster. The blue vinyl editions included such iconic albums as Amy Winehouse
Back in Black, Bob Marley and The Wailers Catch A Fire, Alicia Keys Songs in A
Minor, David Bowie The Next Day, Paul Simon Graceland, and Spice Girls Spice.
Prize draws and auctions for the special albums raised more than £45,000 for
children in danger.

Christmas Concert

On 1 December, we held a special Christmas concert at Central Hall, Westminster.
The concert included a performance from Unicef UK Ambassador Jessie Ware, with
readings from Eddie Izzard and Cel Spellman. Unicef Goodwill Ambassador
Muzoon Almellehan took part in a Q&A with Lauren Laverne. The event raised more
than £25,000 for children in emergencies.
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UK SUPPORT FOR EMERGENCIES

We were grateful to our partners Burberry, Clarks, DLA Piper, easyJet, Garnier,
GSK, H&M, London Stock Exchange Group, Louis Vuitton, Manchester United,
Andy Murray Live and Rangers FC for their support for the Children’s Emergency
Fund.

H&M

In 2018, H&M raised more than £520,000 via their charges on carrier bags. Since
the charges began, H&M have raised over £1.9 million for our Children’s
Emergency Fund.

Louis Vuitton for Unicef

Since 2016, Unicef and Louis Vuitton's partnership has been working together to
help support millions of children affected by war and disaster. Since the start of the
partnership, more than $6 million has been raised globally through the sale of
specially designed Silver Lockit products and customer and employee fundraising.
These funds have helped Unicef provide children with life-saving humanitarian
support in Syria, Nigeria and Bangladesh.

Garnier

Since 2017, Unicef and Garnier have worked together to provide life-saving and life-
changing aid for children in emergencies. Garnier employees across the UK
supported the partnership through a range of fundraising activities including
participating in half marathons and treks.

Garnier’s support is helping Unicef reach more children in emergencies, wherever
the need is greatest, including emergencies that don’t make the headlines. In 2018
Garnier’s donations have been allocated to three countries: Jordan, Yemen and
India.

Our media work for International Day of the Girl shone a spotlight on the Garnier
partnership and Unicef’'s education in emergencies work. A highlight was
connecting Bodoor, a 17-year-old Syrian refugee girl who dreams of walking on the
moon, with former Nasa astronaut Dorothy Metcalf-Lindenburger. This was shared
on Facebook by Davina McCall, one of Garnier's ambassadors, helping increase its
reach to new audiences.

Rangers Charity Foundation

In 2018, Unicef and Rangers Charity Foundation celebrated their 10-year
partnership anniversary. Rangers Charity Foundation donated £15,000 to help up to
400 schoolchildren and 200 nursery children receive an education in an emergency.
This included the purchase of 10 temporary school tents, 10 school kits and 10
childhood development kits, hundreds of school bags, footballs and skipping ropes.
They also donated £10,000 to the Children’s Emergency Fund to help Unicef
support children caught up in a range of emergencies in 2018.

Jersey Overseas Aid

Jersey Overseas Aid continues to be one of Unicef UK's most significant and loyal
supporters in emergencies. In 2018, Jersey Overseas Aid made emergency grants
totalling over £550,000, supporting some of the most vulnerable children in the
world living in the Democratic Republic of Congo, Somalia, Central African
Republic, Papua New Guinea, Indonesia and Yemen.
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In the Democratic Republic of Congo, funding of £100,000 has gone towards
helping thousands of children affected by life-threatening malnutrition receive the
emergency nutritional assistance they need to survive. In Papua New Guinea,
Jersey Overseas Aid generously provided £100,000 to help address the most critical
needs of families and communities who had been devastated by the strongest
earthquake the country had experienced in almost a century.

We are extremely grateful for this support, particularly in helping our responses to
silent emergencies that receive little attention in the media despite their severity.
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CHILDREN
ON THE MOVE

1UBIOON/IR2IUN O

Children are fleeing war and disaster in greater numbers than
at any time since World War 2. So many of those on the move
have lost their home, their parents, their friends or their school.

In 2018, Unicef UK continued our major public campaign to
reunite unaccompanied refugee children with family in the UK.
More than 25,000 people supported the Family Reunion
campaign petition and 20 MPs attended a Westminster

Hall debate.
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2. CHILDREN ON THE MOVE

Children are fleeing war and disaster in greater numbers than at any time since
World War 2. So many of those on the move have lost their homes, their
parents, their friends and their schools.

Vulnerable children and families urgently need governments and child protection
systems to recognise their plight and ensure their long-term safety. In the UK,
Unicef is regarded as doing more than any other organisation to help child
refugees.

FAMILY REUNION CAMPAIGN

We continued our advocacy for the Home Office to amend its rules on family
reunion to enable refugee and asylum-seeking children to reunite with a wider
range of family members. This included high level meetings with the Home
Office. Our brand tracking indicated that Unicef UK was regarded by the public
as the leading NGO associated with child refugees.

In 2018, over 25,000 people supported the Family Reunion campaign petition,
making a total of more than 85,000 supporters for this campaign (and 116,000
on wider campaigning related to this issue). Unicef UK Ambassadors and
supporters, including Chris Hoy, David Walliams and Muzoon Almellehan,
supported the campaign on their social media platforms, encouraging petition
signatures. David Walliams shared the petition with over 2 million Twitter
followers.

In February, we asked our supporters to write to their MP asking them to take part
in a Westminster Hall debate. Thanks to our incredible campaigners, over 20 MPs
attended, and supported the need for greater family reunion for refugee children.
We also worked across the sector to organise a joint briefing with UNHCR, IOM,
Save the Children, Safe Passage, and Children and Families Across Borders.

We worked with our campaigners to create a refugee family reunion photo album
that included our campaigners’ family photos and positive messages from them
and their close families. This was given to the Immigration Minister, the Rt Hon.
Caroline Nokes MP, with messages stressing the importance of family. Two of our
Children’s Champions also met with Caroline Nokes in her constituency, which she
referenced in a speech in Parliament.

However, the change to the immigration rules that we seek has not yet been
delivered by the UK government. The year saw changes of Home Secretary and
Immigration Minister and a political environment dominated by Brexit. We will
persevere and reiterate our campaign calls to action. The change in rules we seek
will enable thousands of children fleeing conflict and persecution to reunite with
extended family members in the UK, preventing the need for them to make
dangerous journeys from their countries of origin to Europe.
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Child refugees in the UK

We campaigned for changes to the Dubs scheme for unaccompanied child
refugees and for greater resources from the UK for the management of refugee
children in Greece, Italy and France. The Sandhurst Agreement saw the
commitment of extra resources to speed up the Dubs scheme/Dublin Regulation. It
came alongside greater resource committed by the UK government for the
management of refugees in Italy and Greece. The Home Office also recognised that
the main barrier to children reaching the safety of their family in the UK was UK
specific processes and legal guidance.

Global Compact on Migration

We influenced the UK government to endorse the Global Compact for Migration. At
a time when the issue of migration was highly politicised, the UK's endorsement
was a significant success. We highlighted the Compact's connections to key UK
government policy priorities such as modern slavery, as well as the benefits for the
UK's global standing post-Brexit.

We lobbied the UK government on the text of the Compact to ensure it specifically
addressed the needs of vulnerable child migrants. And then we lobbied the
government to endorse the Compact and show global leadership in championing it,
through ministerial attendance at the signing conference.

The implementation of the Compact will have positive consequences for millions of
children on the move, as the 164 signatory nations have agreed to coordinate
action on issues such as access to services for migrant children and combatting
child trafficking.

Child trafficking and modern slavery

We worked with the Home Office to support the development of a new, child-
friendly National Referral Mechanism for the quick identification of victims of
trafficking. This is a formal process recognising that a child is a victim and thus
opening a path for support and care.

The new National Referral Mechanism will become operational in 2019. The
Mechanism will lead to a much quicker and more accurate determination of the
status of a victim of trafficking. The previous process was slow and not fully
equipped to deal with non-EU children.

We engaged with the Review of the Modern Slavery Act 2015 in relation to our two
priorities: guardians for trafficked children and non-punishment of children
trafficked for criminal exploitation.

In 2018, Independent Advocates for Trafficked Children were extended to three
more regions in England. The extension means that more child victims of trafficking
will have this vital guardian to protect their best interests.

Returns of refugee and migrant children

We began a joint research and advocacy project with Unicef headquarters and
three other national committees to monitor the return of refugee and migrant
children to their country of origin. Evidence-based advocacy with national
governments has the potential to significantly improve the position of children
undergoing the returns process, identifying and highlighting the issues they face
under the current system, and influencing for a process that properly addresses
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their needs. Building evidence will also support the development of Unicef-wide
policies on the issue of returns. The research will be published in 2019.

Uprooted immersive event

On 20 November, we held our second immersive Uprooted event for our corporate
partners, foundations, philanthropists and supporters at Shoreditch Town Hall,
London. Guests took part in an immersive experience, following in the footsteps of
a child refugee uprooted from their home. Guests made their way through various
dangers in the journey and then experienced how it feels to reach the relative safety
of a refugee camp. The evening brought refugee and migrant children’s
experiences to life in a lasting and impactful way and gave guests a greater
understanding of Unicef's work for children on the move and in refugee camps.

Learning Passport launch, Microsoft and University of Cambridge

Unicef, Microsoft and the University of Cambridge launched the Learning Passport
initiative to tackle the global challenge of providing quality learning and
accreditation for children on the move. Around 75 million children worldwide

have had their education disrupted by conflict or disaster. Through this initiative,
the three partners are exploring the potential for a global blueprint for education

in emergencies, enabled by technological innovation. The initiative is in

research phase.
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A HAPPY, HEALTHY
LIFE FOR EVERY CHILD
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Unicef is the world’s leading supplier of vaccines for children,
providing vaccines for nearly half of the world’s children. Unicef
also helps to provide 80% of the world's life-saving food for
malnourished children. And Unicef is also one of the world's
leading providers of mosquito nets, helping to protect children
and their families from malaria. Simple solutions that save lives.

In 2018, Unicef UK committed £3.1 million to prevent children
dying from preventable diseases.
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3. HAPPY, HEALTHY LIVES

Unicef is the world’s leading supplier of vaccines for children, providing vaccines
for nearly half of the world’s children. This work helps to save the lives of
millions of children in danger from diseases such as measles and polio. Unicef is
also one of the world’s leading provider of mosquito nets, helping to protect
children and their families from malaria. Unicef also provides low-cost solutions
like rehydration salts and zinc supplements that save lives and protect children
from diarrhoea and malnutrition. Such simple solutions keep children safe.

In 2018, Unicef UK committed £3.1 million to prevent children dying from
preventable diseases.

Soccer Aid 2016, Ethiopia, Myanmar and Zimbabwe

Through the UK Aid Match scheme, the UK government generously doubled all
public donations made to Soccer Aid in 2016, resulting in a total amount raised of
over £6 million. In 2018, Unicef UK continued to use the match funding to help
reduce maternal and child mortality in Ethiopia, Myanmar and Zimbabwe. More
than 1.2 million women and children will benefit from the project by 2020.

In 2018, Unicef supported training for community health workers on community-
based nutrition interventions, including growth monitoring, infant and young child
feeding practices, and hygiene and sanitation. Unicef also supported the
establishment of mother-to-mother support groups and conducted growth
monitoring sessions to screen children for malnutrition and refer any cases to
treatment facilities.

Rwanda, early childhood development

The first 1,000 days are the most important in a child’s life. Early childhood is the
most rapid period of human development. Failing to invest in children in these early
years can have irreversible consequences on their opportunities in later life.

With support from Ready 4 School Rwanda, Unicef is promoting early childhood
development in Rwanda. To achieve this, a model programme is being established
in Bugesera, eastern Rwanda, to increase access to quality early childhood services
for young children and families, and to enable parents/caregivers to apply improved
care and stimulation practices. This will provide a foundation for children’s learning,
supporting them to succeed when they go to primary school and increasing the
likelihood of their remaining in education.

Father's Day and early childhood development

To mark Father's Day and in support of Unicef’s global #EarlyMomentsMatter
campaign, Unicef Goodwill Ambassador David Beckham wrote a piece for Men’s
Health about what fatherhood means to him and shared his experiences of learning
from fathers following his trip with Unicef to Indonesia. The article reached 21
million people on Men’s Health’s digital and social platforms. David also made a
short, personal film about what he wished he knew before he became a father and
the most precious moments of fatherhood to him. The film was viewed by more
than 2.5 million people, and spurred a conversation about lessons and parenting
tips across parent networks.
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TOXIC AIR IN THE UK

We launched a campaign to tackle toxic air in the UK and its impact on
children’s health. This was our first public advocacy campaign on issues
affecting children’s health in the UK. The issue is important as children have
specific vulnerabilities due to their physiology. Young children breathe in three
times as much air as adults, relative to their weight, so are particularly
susceptible to the problem. Toxic air can leave children with lasting health
problems, including stunted lung growth and increased risks of asthma and
pneumonia.

We published two pieces of research showing that around one in three children
are growing up in areas of the UK with unsafe levels of air pollution, and that
children are most affected by air pollution on the school run and while at school.
We received significant media coverage for these reports, which helped raise the
issue of children’s health and position Unicef UK in this new policy area.

In 2018, more than 23,500 people signed our petition calling for action to protect
children from air pollution. Unicef UK Ambassadors Andy Murray, Keeley Hawes,
Chris Hoy and Gareth Bale supported the campaign across their social platforms.
Gareth Bale shared the campaign film and petition link with over 17.5 million
Twitter followers, gaining 3,000 likes. Andy Murray's Facebook post of the
campaign film was viewed over 20,000 times. Over 1,600 campaigners emailed
their MP and we engaged with over 30 MPs including the Environment Secretary
and the Health Secretary and their Shadows, as well as No.10, to talk about the
campaign.

On Clean Air Day (20 June, the Toxic Air campaign featured in The Guardian,
Mirror, The Daily Telegraph, The Times, The Independent, Mail Online, Sky News
and ITV lunchtime news among others. In September, as children went back to
school, the launch of our Toxic School Run paper received 74 mentions across
national and regional media, with a total reach of more than 29 million. In
December, as temperatures fell, air pollution levels increased and admissions to
hospital emergency wards also began to rise, we penned an open letter to

The Guardian, signed by Unicef UK Executive Director Mike Penrose and supported
by the Royal College of Paediatrics and Child Health and the Royal College

of Physicians.

More than 1,000 schools and youth groups across the UK took part in our OutRight
campaign on air pollution, launched in September 2018. Through the campaign,
children learned about their right to a safe and clean environment and to use their
voice on the subject. Over 150 schools and youth groups monitored the air quality
in their local area, and we received over 4,000 campaign postcards from children
calling on the Environment Secretary to take action to protect UK children’s rights.

We also ran outreach workshops with young people from UK Youth and We are

Spotlight to raise awareness of the impact of air pollution on their health and their
rights to a safe and clean environment.
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Pampers helps tackle tetanus

Maternal and neonatal tetanus (MNT) is a painful, potentially fatal disease caused
by tetanus spores in unsanitary conditions during childbirth. Every year, MNT Kkills
around 34,000 newborn babies and a significant number of mothers." This is a 96%
reduction since the late 1980s, however deaths can be prevented by vaccination.

One pack, one vaccine

Since 2006, the Pampers One pack, one vaccine campaign has been helping
Unicef's work to eliminate MNT globally by donating the cost of a vaccine for every
pack of marked Pampers nappies bought.

From October to December 2018, mums and dads around the world helped raise
funds to vaccinate and protect thousands of mums and babies around the world.

This long-standing and ground-breaking partnership has achieved so much for
mums and babies around the world. Since the partnership began, it has helped
donate the equivalent of 300 million vaccines, helping to protect 100 million women
and their babies. As a result, Pampers has helped to eliminate maternal and
newborn tetanus in 24 countries.

However, more than 48 million women and their future babies are still at risk in
14 countries, so there's still much to be done to eliminate this deadly yet
preventable disease.

easyJet, helping to end polio

Our Change for Good partnership with easyJet supports Unicef's vital work to end
polio. Since 1988, the number of polio cases has fallen by more than 99 per cent.
This year saw just 33 cases of wild polio. These cases occurred in just two
countries: Afghanistan and Pakistan. The world has never had a better opportunity
to end polio, yet while the disease continues to exist anywhere, children

everywhere remain at risk.

Throughout winter and Easter and also on World Polio Day (24 October), easyJet
held on-board collections to support polio vaccines. On World Polio Day, Unicef
supporter and polio survivor Ade Adepitan visited Gatwick Airport in support of the
easyJet collection and wrote a personal story about polio in Metro Online.

In 2018, easyJet celebrated raising £12 million to help vaccinate more than

25 million children against polio since the partnership began in 2012. In 2018
alone, easyJet funds helped to vaccinate nearly 6 million children in the DRC, as
well as providing 2,600 cold boxes and 44 solar refrigerators to improve vaccine
storage capacity.

Unicef Ambassadors Keeley Hawes and Michael Sheen, and supporters Ade
Adepitan and David Harewood all filmed messages of thanks to easyJet staff.

easydJet also raised more than £250,000 via on-board donations for children in two
humanitarian emergencies: Hurricane Irma (£185,000) and East Africa Famine
(£70,000).

T www.who.int/immunization/diseases/MNTE_initiative/en
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Disney, 24-Hour Challenge

We worked with brand partner Disney to run the 24-Hour Challenge throughout the
summer. The challenge promoted healthy lifestyles for children, asking UK families
to carry out 24 hours of physical activity and to fundraise for Unicef. The campaign
reached 50 million people through Disney’s digital channels, and a further 50
million through print and TV — giving huge reach to our message about children
needing to lead happy, healthy lives.

CLIMATE CHANGE

Climate change represents an on-going emergency for children, presenting the
world with an urgent global challenge. Rising malnutrition, scarce water
supplies, increasing disease, and more frequent and severe storms, droughts
and floods place great numbers of children in danger.

Children are disproportionately affected by climate change. Over half a billion
children live in areas at extremely high risk of flooding, nearly 160 million live in
areas at high or extremely high risk of drought and half of the world’s children live
in urban areas, where air pollution is at its worst. And the regions with the highest
number of children, Africa and Asia, also bear the greatest brunt of the impacts of
climate change.

In 2018, Unicef, in recognition of the impact that climate change and environmental
degradation (such as air pollution) has on children and their rights, introduced a
new Strategic Goal, Every child lives in a safe and clean environment, in the Unicef
Global Strategic Plan 2018-2021.

In September, Unicef UK attended and contributed to a Unicef global strategy
meeting on climate, energy and environment to prioritise Unicef's work in this area.
Four key areas were identified:

1. Sustainable, resilient and connected schools

Disaster/climate resilient schools with sustainable energy for lighting, heating and
energy needs, as well as incorporating air pollution monitoring and mitigation
measures; linking also with green jobs through Generation Unlimited (see page 36)

2. Sustainable, resilient health facilities
Solarisation of health facilities to ensure use of sustainable energy for strengthening
health systems, maintaining cold chains for vaccines and so on.

3. Climate-resilient water and sanitation
Use of remote sensing for locating aquifers, rainwater harvesting and recharge of
aquifers; solar powered water-pumping programmes, and so on.

4. Air pollution

Monitoring, mitigation and reducing children’s exposure to air pollution in child-
centric locations such as schools
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NOURISHMENT FOR EVERY CHILD

Every 12 seconds, a child somewhere in the world dies of causes related to
malnutrition. Of those that survive, millions have to live with the effects for the
rest of their lives because the damage to their physical and mental development.

Unicef works to prevent malnutrition as well as provide 80 per cent of the
world’s supply of life-saving food for malnourished children. In 2018, Unicef UK
committed £11.9 million to keep children safe from hunger and malnutrition.

Children’s Investment Fund Foundation (CIFF)

The Children’s Investment Fund Foundation continues to partner with Unicef in the
fight against child malnutrition, generously supporting Unicef's programmes in
Nigeria, Bangladesh and India.

In Nigeria, CIFF has supported Unicef to provide life-saving food for thousands of
severely malnourished children. In Bangladesh, CIFF partnered with Unicef to
improve the national nutrition services, particularly through the use of data and
quality training. While in India, CIFF has continued to support a transformational
Unicef programme to improve the community management of acute malnutrition.

Unicef UK remains incredibly gr